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Standard 6 
Student Services 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Highlights 
 

 The school has a student services coordinator who oversees all advising, 
orientations and student records. 

 
 In academic year 2012-2013, School of Mass Communication students 

received more than $3.5 million in scholarship and grant funds.  
 

 The school has several professional student organizations including student 
chapters of the American Advertising Federation, the Public Relations Student 
Society of America, the Society of Professional Journalists, the Radio 
Television Digital News Association, Kappa Tau Alpha, The Maroon and the 
Wolf.  

 
 The school has developed and implemented an academic probation program 

with a goal of retaining all students. 
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1. Complete and attach Table 9, “Student Aid.” 
Nearly all of the student aid dollars at Loyola University New Orleans are centralized 
including both scholarships given for merit and grants for need.  Nearly all students in the 
School of Mass Communication received funding from the university.  In 2012-2013, 
students in the school received more than $3 million in student aid, $2,622,573 in 
scholarships and $890,732 in grants for a total of $3,513,305.  228 students received 
student aid in 2012-2013.  One-hundred-twenty-five students received grants and 244 
received student aid in the form of scholarships and grants.  The median scholarship in 
2012-2013 was less than the media scholarship in 2011-2012.  The median grant was 
higher in 2012-2013 than in 2011-2012.  The unit, the School of Mass Communication, 
in 2012-2013 gave $15,000 in scholarships.  The median award was $1,500.  Academic 
year 2011-2012, drawdowns from endowments were less and there were nearly half the 
dollars that were available a year later.  

 
Table 9, “Student Aid.” 

   
Scholarships awarded to undergraduates in the unit.  

 2011 - 2012 2012 - 2013 
Total amount of Scholarships from funds controlled by 

institution $2,897,138 $2,622,573 

Total amount of Grants from funds controlled by institution $764,889 $890,732 

Total amount of both Scholarships and Grants from funds 
controlled by institution $3,662,027 $3,513,305 

Number of students receiving scholarships from funds 
controlled by institution 233 228 

Number of students receiving grants from funds controlled by 
institution 123 125 

Total number of students receiving scholarships / grants from 
funds controlled by institution 256 244 

Median individual scholarship from funds controlled by 
institution $13,500 $11,500 

Median individual grant from funds controlled by institution $4,600 $6,350 

Median individual scholarship / grant from funds controlled by 
institution $14,950 $14,500 

Scholarships awarded to undergraduates in the unit (by unit)   
 2011 - 2012 2012 - 2013 

Total amount of Scholarships from funds controlled by the unit $5,500 $15,000 

Number of students receiving scholarships from funds 
controlled by the unit 18 4 

Median individual scholarship from funds controlled by the unit $305.55 $1,500 

   Scholarships typically awarded for merit.  Grants awarded based upon need as identified by completion of 
the FAFSA. 
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2. Describe the academic advising process for ensuring that students are aware of unit and 
institutional requirements for graduation and receive career and academic advising. Attach 
advising guides, manuals, newsletters or other internal communication with students. 

 
Over the summer, incoming students are invited to attend orientation on campus. There is 
one final orientation before classes start, for students who did not come to summer 
orientation. The school’s student services coordinator keeps a list of all incoming 
students to make sure they attend orientation or get the information directly. Students are 
assigned a faculty adviser at this time. 
 
During orientation, students meet with both the student services coordinator and the 
director to go over all curriculum requirements for a degree in mass communication. We 
facilitate a lengthy discussion and answer all questions as well as confirm freshmen are 
enrolled in the appropriate classes for fall. The same is done for transfer students at the 
beginning of every semester. 
 
In fall, three weeks after classes start, the school hosts a Fall Kickoff event. All faculty 
and professional organizations housed within the school are introduced to students. The 
policies of the school are laid out. The students receive their Student Resource Manual at 
this time. The manual details the academic policies of Loyola University and the School 
of Mass Communication, including all degree requirements. 
 
Every semester, the week before registration opens is set aside for advising. Students 
have a block on registration until they meet with their faculty adviser to discuss their 
schedule. The faculty sets up 30-minute meetings with every student. We have advising 
sheets that are filled out during the meeting that detail what classes the student should 
take and faculty also answer any other questions. After the meeting, if the faculty 
member is satisfied the student understands what courses he or she should take, the 
registration hold is lifted. 
 
Additionally, in the penultimate semester of a student’s career here, students are required 
to apply for their degree. This application triggers an official audit that details what the 
student needs to finish his or her degree requirements, ideally in the semester remaining 
in a four-year program.  
 
The school’s advising form is on the following page:   
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DEPT. COURSE           CREDIT     ALT.          ALT. COURSE    REMARKS
NUMBER HOURS      DEPT.       NUMBER

SCHOOL OF MASS COMMUNICATION
Advising Form

Student Name ID Number
Sequence Term
c Advertising   Minor c Fall  
c Journalism  c Spring  
c Public Relations   Adviser c Summer     

(year) _________
Sequence must be declared in the advising period while student is taking CMMN A100.

Local address while attending Loyola
street

city/zip

phone(s)

e-mail

Any deviation from these recommended courses must be reported to your academic adviser immediately following registration. 
Advising for alternative courses is optional at the discretion of  the academic adviser.

COMMENTS:

I understand that enrollment in the selected courses is necessary in order to make progress toward the sequence indicated. I understand that
I may be removed from any class for which prerequisites or other defined requirements have not been met.

White copy - FILES Yellow copy - STUDENT

Student Signature Date Adviser Signature Date

According to Academic Regulations, posted in the Undergraduate Bulletin, it is ultimately the student’s responsi-
bility to comply with the regulations and completion of  requirements for his or her chosen program of  study. 
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SEE APPENDIX 6-A. STUDENT MANUAL (page 193) 
 

3. Describe availability and accessibility of faculty to students. 
 
Loyola New Orleans boasts a high faculty-to-student ratio (10-1) and we consistently 
score high on student satisfaction surveys on availability of faculty and advisers to 
answer questions. Faculty members keep office hours for about 10 hours per week and 
participate in many after-hours activities. 

 
4. Describe student records kept in the unit office and measures taken to assure appropriate 

security and confidentiality. 
 

Hard-copy student records are kept in the office of the student services coordinator. They 
are kept behind three locks: the overall office suite door lock, the student services 
coordinator’s door and then the file cabinet itself. All employees must pass FERPA tests 
to have access to LORA, Loyola’s Online Record Access System and any student 
records. 

 
5. Describe resources for academic and career counseling that the unit or institution offers to 

students. 
Academic counseling is provided by faculty members as well as the student services 
coordinator. All students are assigned a faculty adviser the beginning of the school year. 
Students are told during orientation, at the Fall Kickoff and in the Student Resource 
Manual that they can change their faculty adviser at any time for any reason. Faculty 
advises students formally once a semester before registration and informally all year 
long. The student services coordinator assists faculty as needed, particularly new faculty. 
The student services coordinator also works with faculty to help students select the 
correct courses when they study abroad. 
 
All students are required to have an internship. Career counseling occurs as part of the 
internship class as the student is selecting an internship and then during the internship. 
We also host Networking Night where students meet professionals in their proposed 
fields and have an opportunity to ask questions. The school also brings professionals in to 
review all senior portfolios before graduation, giving the student feedback on their work. 
This one-on-one meeting gives students the chance to discuss their fit in their chosen 
field and potential opportunities for future employment.  
 
Loyola University also has a Career Development Center, Employola, for all students. It 
provides a wide selection of services and resources, both in-person and online to support 
students in their internship-selection, career decision-making, professional development, 
and job search plans. All students are encouraged to visit Employola as freshmen and 
throughout their academic career. Students must use Employola to secure credit for their 
internship. Even if they find their internship on their own, students must register the 
internship through Employola so it can get officially approved. This familiarizes students 
with the center and gets them on track for their job search if they have not already done 
so. 
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6. Describe the unit’s methods and procedures to keep students informed about its activities, 

requirements and policies. 
 

To keep our students informed, we use many different media. For events and activities 
we email our students, we use social media (Facebook, Twitter and Pinterest), we put up 
posters, we put the events online in the school’s website and the university calendar, we 
have professors add events to their syllabi, announce in the appropriate classes, and we 
have a plasma screen in our lobby that displays announcements. 
 
Requirements and policies are on the school’s website and in the Student Resource 
Manual that is given out every fall and is also online. The director and the student 
services coordinator also meet every spring semester with each class of students 
individually. A variety of questions are answered and explained about the school’s 
policies and requirements (as well as about anything the student wishes to discuss). 
Furthermore, the student services coordinator meets with freshmen during orientation to 
discuss policies and procedures specifically and tells them to visit her office any time for 
any questions about anything. 

 
7. Describe student media, student professional organizations or other extra-curricular activities 

and opportunities provided by the unit or the institution that are relevant to the curriculum 
and develop students’ professional and intellectual abilities and interests. 

 
At Loyola, we believe in educating the whole person through rigorous academic studies 
and plentiful cultural experiences. We encourage students to immerse themselves in 
campus life at Loyola by taking advantage of the many services and opportunities we 
offer. 
 
American Advertising Federation Student Chapter 
The Loyola Ad Club provides students interested in the field of advertising with 
opportunities to meet with advertising professionals, discuss business trends and get a 
hands-on experience in association with Ad Club of New Orleans. 
 
Public Relations Student Society of America Student Chapter 
PRSSA is an organization for students interested in the field of public relations that 
promotes an active involvement in students’ undergraduate careers by providing 
members with internship opportunities, access to local professionals and the chance to 
participate in public relations on a national level.  
 
Society of Professional Journalists Student Chapter 
Open to all journalists, SPJ is the oldest, largest and most inclusive national journalism 
organization. SPJ fosters responsible journalism, supports press freedom and encourages 
students via scholarships, networking, and internship opportunities. Benefits include the 
monthly journal, national and regional conventions, professional development 
workshops, and other activities in conjunction with the New Orleans Press Club. 
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Radio Television Digital New Association Student Chapter 
RTDNA is the world's largest professional organization exclusively serving the electronic 
news profession, consisting of more than 3,000 news directors, news associates, 
educators and students. Founded in 1987, RTDNA's Student Chapter Affiliate Program 
fosters closer cooperation and improves communication among students, educators and 
working professionals in online news, radio, and television. It also gives student members 
special learning opportunities both in and out of the classroom, including opportunities to 
attend the organization's annual conference. RTDNA has independently produced a 
weekly news show that is published by The Maroon on Loyola's campus, and the student 
organization always welcomes reporters, producers, anchors, editors and social media 
editors.   
 
Kappa Tau Alpha 
Kappa Tau Alpha is a national college honor society that promotes academic excellence 
and recognizes scholarship in journalism and mass communication. The Greek letters 
mean “the truth will prevail.”  The letters also point to three English words – knowledge, 
truth, accuracy – that are the foundations of good journalism and mass communication 
practices. To become a member of Kappa Tau Alpha, a student must rank in the top 10 
percent of his or her class, have completed at least five semesters of degree work, have at 
least a 3.0 GPA and have completed nine credit hours of journalism or mass 
communication courses.  
 
The Maroon 
The Maroon is Loyola University New Orleans’ award-winning student-run newspaper 
(www.loyolamaroon.com). It is published once a week during the school year and twice 
in summer. Any Loyola student can submit a story or apply to work at The Maroon. 
 
The Wolf 
The Wolf is Loyola University New Orleans’ student-run magazine 
(www.loyolamaroon.com/wolf-mag).  The Wolf is published once a month during the 
school year. Any Loyola student can submit a story or apply to work at the Wolf. 

 
 The Shawn M. Donnelley Center for Nonprofit Communications 

The Center is a student-run agency that gives students real-world experience in public 
relations, design, advertising, event and strategic planning by working with nonprofits to 
create communication solutions. Students work under faculty supervision on 
communication projects for nonprofit organizations.  Students may apply for paid 
positions, gain service and service learning experience, earn elective credit, and volunteer 
experience. Work-study students may use the center for employment. 

 
 The Lens 

The Lens is the New Orleans area’s first nonprofit, nonpartisan public-interest newsroom, 
dedicated to unique in-depth reporting projects, as well as exclusive daily stories.  
Students may intern and volunteer with the Lens. 
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8. Discuss retention and graduation statistics. Describe the unit’s (and, where applicable, 
campus-wide) policy on academic good standing and dismissal for poor scholarship, 
including the grade-point average required to remain in the program.  
 

Retention has not been consistent over the past several years for the School of Mass 
Communication or the entire university. Improving retention efforts is a goal of the 
university and the school. It should also be noted that while students leave Mass 
Communication, they are remaining at the university. Furthermore, as students leave, the 
school has approximately the same number of students who transfer into the school, but 
those students would not be reflected in the retention data for the School of Mass 
Communication. Following Hurricane Katrina, in 2006, the department of 
communications lost several programs.     

 
Class	
  of	
  2016	
  (uses	
  2012F	
  cohort)	
   Cohort	
   Sophomore	
  Year	
   Junior	
  Year	
   Senior	
  Year	
  	
  
Communications	
  Majors	
   49	
   32	
  	
  	
  	
  (65%)	
   	
  	
   	
  	
  
All	
  Loyola	
  Students	
   866	
   696	
  	
  	
  	
  (80%)	
   	
  	
   	
  	
  
	
  	
   	
  	
   	
  	
   	
  	
   	
  	
  
Class	
  of	
  2015	
  (uses	
  2011F	
  cohort)	
   	
  	
   	
  	
   	
  	
   	
  	
  
Communications	
  Majors	
   60	
   39	
  	
  	
  	
  (65%)	
   30	
  	
  	
  	
  	
  (50%)	
   	
  	
  
All	
  Loyola	
  Students	
   857	
   634	
  	
  	
  	
  (74%)	
   541	
  	
  	
  	
  	
  (63%)	
   	
  	
  
	
  	
   	
  	
   	
  	
   	
  	
   	
  	
  
Class	
  of	
  2014	
  (uses	
  2010F	
  cohort)	
   	
  	
   	
  	
   	
  	
   	
  	
  
Communications	
  Majors	
   66	
   47	
  	
  	
  	
  (71%)	
   35	
  	
  	
  	
  	
  (53%)	
   32	
  	
  	
  	
  	
  (49%)	
  
All	
  Loyola	
  Students	
   767	
   587	
  	
  	
  	
  (77%)	
   496	
  	
  	
  	
  	
  (65%)	
   449	
  	
  	
  	
  	
  (59%)	
  
	
  	
   	
  	
   	
  	
   	
  	
   	
  	
  
Class	
  of	
  2013	
  (uses	
  2009F	
  cohort)	
   	
  	
   	
  	
   	
  	
   	
  	
  
Communications	
  Majors	
   68	
   51	
  	
  	
  	
  (75%)	
   36	
  	
  	
  	
  	
  (53%)	
   35	
  	
  	
  	
  	
  (51%)	
  
All	
  Loyola	
  Students	
   796	
   651	
  	
  	
  	
  (82%)	
   562	
  	
  	
  	
  	
  (71%)	
   523	
  	
  	
  	
  	
  (67%)	
  
	
  	
   	
  	
   	
  	
   	
  	
   	
  	
  
Class	
  of	
  2012	
  (uses	
  2008F	
  cohort)	
   	
  	
   	
  	
   	
  	
   	
  	
  
Communications	
  Majors	
   51	
   35	
  	
  	
  	
  (69%)	
   31	
  	
  	
  	
  	
  (61%)	
   28	
  	
  	
  	
  	
  (55%)	
  
All	
  Loyola	
  Students	
   690	
   552	
  	
  	
  	
  (80%)	
   486	
  	
  	
  	
  	
  (70%)	
   450	
  	
  	
  	
  	
  (66%)	
  
	
  	
   	
  	
   	
  	
   	
  	
   	
  	
  
Class	
  of	
  2011	
  (uses	
  2007F	
  cohort)	
   	
  	
   	
  	
   	
  	
   	
  	
  
Communications	
  Majors	
   45	
   34	
  	
  	
  	
  (76%)	
   25	
  	
  	
  	
  	
  (56%)	
   18	
  	
  	
  	
  	
  (40%)	
  
All	
  Loyola	
  Students	
   495	
   362	
  	
  	
  	
  (73%)	
   303	
  	
  	
  	
  	
  (61%)	
   283	
  	
  	
  	
  	
  (57%)	
  
	
  	
   	
  	
   	
  	
   	
  	
   	
  	
  
Class	
  of	
  2010	
  (uses	
  2006F	
  cohort)	
   	
  	
   	
  	
   	
  	
   	
  	
  
Communications	
  Majors	
   45	
   32	
  	
  	
  	
  (71%)	
   29	
  	
  	
  	
  	
  (64%)	
   25	
  	
  	
  	
  	
  (56%)	
  
All	
  Loyola	
  Students	
   520	
   405	
  	
  	
  	
  (78%)	
   346	
  	
  	
  	
  	
  (67%)	
   320	
  	
  	
  	
  	
  (63%)	
  

	
   	
   	
   	
   	
  
	
   	
   	
   	
   	
  
Retention methodology is based upon continuous enrollment.  Communications retention is 
based upon returning in the major where the overall cohort is returning to the university. 
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Class	
  of	
  2013	
  (uses	
  2009F	
  cohort)	
   Cohort	
   4-­‐Year	
  Graduation	
   5-­‐Year	
  Graduation	
   6-­‐Year	
  Graduation	
  
Communications	
  Majors	
   68	
   26	
  	
  	
  	
  (38%)	
   	
  	
   	
  	
  
All	
  Loyola	
  Students	
   796	
   418	
  	
  	
  	
  (53%)	
   	
  	
   	
  	
  
	
  	
   	
  	
   	
  	
   	
  	
   	
  	
  
Class	
  of	
  2012	
  (uses	
  2008F	
  cohort)	
   	
  	
   	
  	
   	
  	
   	
  	
  
Communications	
  Majors	
   51	
   25	
  	
  	
  	
  (49%)	
   +1	
  	
  	
  	
  	
  (51%)	
   	
  	
  
All	
  Loyola	
  Students	
   690	
   349	
  	
  	
  	
  (51%)	
   +65	
  	
  	
  	
  	
  (60%)	
   	
  	
  
	
  	
   	
  	
   	
  	
   	
  	
   	
  	
  
Class	
  of	
  2011	
  (uses	
  2007F	
  cohort)	
   	
  	
   	
  	
   	
  	
   	
  	
  
Communications	
  Majors	
   45	
   14	
  	
  	
  	
  (31%)	
   +2	
  	
  	
  	
  	
  (36%)	
   +1	
  	
  	
  	
  	
  (38%)	
  
All	
  Loyola	
  Students	
   495	
   217	
  	
  	
  	
  (44%)	
   +47	
  	
  	
  	
  	
  (53%)	
   +7	
  	
  	
  	
  	
  (55%)	
  
	
  	
   	
  	
   	
  	
   	
  	
   	
  	
  
Class	
  of	
  2010	
  (uses	
  2006F	
  cohort)	
   	
  	
   	
  	
   	
  	
   	
  	
  
Communications	
  Majors	
   45	
   16	
  	
  	
  	
  (36%)	
   +4	
  	
  	
  	
  	
  (44%)	
   +0	
  	
  	
  	
  	
  (44%)	
  
All	
  Loyola	
  Students	
   520	
   246	
  	
  	
  	
  (47%)	
   +56	
  	
  	
  	
  	
  (58%)	
   +5	
  	
  	
  	
  	
  (58%)	
  

	
   	
   	
   	
   	
  Class	
  of	
  2008	
  (uses	
  2004F	
  cohort)	
   	
  	
   	
  	
   	
  	
   	
  	
  
Communications	
  Majors	
   94	
   43	
  	
  	
  	
  (46%)	
   +6	
  	
  	
  	
  	
  (52%)	
   +0	
  	
  	
  	
  	
  (52%)	
  
All	
  Loyola	
  Students	
   808	
   365	
  	
  	
  	
  (45%)	
   +85	
  	
  	
  	
  	
  (56%)	
   +9	
  	
  	
  	
  	
  (57%)	
  

	
   	
   	
   	
   	
  
Graduation Rates are not based upon continuous enrollment.  Communication cohort counts are based upon 
graduating in the major.  The overall cohort is based upon graduating from the university. 

     The Class of 2009 is not available due to Hurricanes Katrina and Rita.  Loyola University did not offer a 2005 
Fall semester and consequently, does not have a 2005 Fall Cohort. 
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Loyola students must maintain a GPA of 2.0 or better to have good academic standing. If a 
student’s GPA goes below 2.0 they are placed on academic probation. After two semesters, if the 
student does not raise the GPA above 2.0, he or she is suspended for one academic semester. 
Upon return, if the student does not raise the GPA to above 2.0, he or she is suspended for one 
year. 
 
Academic Probation Program: 
The school has its own academic probation program run by the student services coordinator. If a 
student is placed on probation, he or she meets with the student services coordinator and signs an 
academic probation contract and then comes up with an academic plan to get off probation. 
During this meeting, the student services coordinator ascertains why the student is on probation 
(academic difficulty, irregular attendance, illness, life issues etc.) and then together they come up 
with ways to improve the student’s grades. The student services coordinator then meets with the 
student on probation once a month to gauge progress  

 
See School of Mass Communication Academic Probation Contract on the  
following page:  
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Academic  Personal/Other  

Ineffective	
  study	
  skills	
  (unprepared	
  for	
  exams)	
  	
   Financial	
  difficulties	
  	
  

Undeveloped	
  time	
  management	
  skills	
  	
   Health	
  problems	
  	
  

What	
  worked	
  in	
  high	
  school	
  doesn’t	
  work	
  anymore	
  	
   Hard	
  to	
  get	
  out	
  of	
  bed	
  in	
  the	
  morning	
  	
  

Difficult	
  classes/not	
  prepared	
  for	
  course	
  level	
  	
   Use	
  or	
  abuse	
  of	
  alcohol	
  or	
  other	
  substance(s)	
  	
  

Unable	
  to	
  understand	
  course	
  content/relevance	
  	
   Difficulty	
  concentrating	
  	
  

Unable	
  to	
  understand	
  professor/conflict	
  with	
  professor	
  	
   Difficulty	
  sleeping	
  at	
  night	
  	
  

Hard	
  to	
  concentrate/daydreaming	
  	
   Pressure,	
  stress,	
  anxiety	
  or	
  tension	
  	
  

Registered	
  for	
  too	
  many	
  classes	
  	
   Over-­‐involved	
  with	
  extra-­‐curricular	
  activities	
  	
  

Did	
  not	
  attend/skipped	
  class	
  	
   Lack	
  of	
  motivation	
  	
  

Major/Career  Family/Social Adjustment  

Uncertain	
  about	
  major	
  	
   Working	
  too	
  much	
  (#	
  Hours/Week	
  ______)	
  	
  

Changed	
  major	
  one	
  or	
  more	
  times	
  	
   Roommate	
  or	
  Relationship	
  issues	
  	
  

Not	
  sure	
  why	
  I’m	
  in	
  school	
  	
   Personal/family	
  situation	
  	
  

Loyola	
  may	
  not	
  be	
  the	
  place	
  for	
  me.	
  	
   Hard	
  to	
  make	
  friends/Loneliness	
  	
  

	
  

        
Academic	
  Probation	
  Contract 

	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
Name:	
  	
  _____________________________________	
  ID:	
  	
  _____________________________________	
  
Semester	
  of	
  Academic	
  Probation:	
  	
  Fall	
  ________	
  	
  Spring	
  ________	
  	
  20_____	
  
I	
  ___________________________________________	
  understand	
  that	
  I	
  am	
  on	
  academic	
  probation	
  and	
  must	
  comply	
  with	
  
the	
  terms	
  of	
  this	
  contract	
  or	
  risk	
  exclusion	
  from	
  Loyola	
  University	
  for	
  ________________________________________.	
  
I	
  understand	
  that	
  until	
  I	
  am	
  removed	
  from	
  probation	
  I	
  will	
  be	
  advised	
  by	
  the	
  student	
  services	
  coordinator	
  in	
  
partnership	
  with	
  the	
  adviser	
  from	
  my	
  major.	
  	
  	
  
Last	
  semester,	
  I	
  completed	
  ______	
  credits	
  with	
  a	
  _______	
  G.P.A.,	
  giving	
  me	
  an	
  overall	
  G.P.A.	
  of	
  ______.	
  	
  	
  I	
  must	
  attain	
  
a	
  minimum	
  GPA	
  this	
  semester	
  of	
  2.0.	
  
	
  
In	
  reviewing	
  your	
  previous	
  semester’s	
  academic	
  performance,	
  what	
  obstacles	
  affected	
  your	
  grades?	
  
(Check	
  all	
  that	
  apply	
  and	
  circle	
  the	
  top	
  three	
  obstacles.)	
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To	
  remedy	
  these	
  issues	
  this	
  semester	
  I	
  will:	
  
	
  _________________________________________________________________________________________________	
  
	
  
	
  _________________________________________________________________________________________________	
  
	
  
	
  _________________________________________________________________________________________________	
  
	
  
	
  _________________________________________________________________________________________________	
  
	
  	
  
I	
  will	
  also:	
  
	
  
Meet	
  at	
  least	
  1	
  time	
  with	
  each	
  instructor	
  before	
  midterm	
  during	
  their	
  office	
  hours.	
  
	
  
Attend	
  classes	
  regularly	
  and	
  complete	
  all	
  assignments	
  on	
  time.	
  
	
  
Meet	
  three	
  times	
  during	
  the	
  semester	
  with	
  student	
  services	
  coordinator	
  Laura	
  Beatty.	
  	
  
	
  
Dates:	
  	
  1.	
  _______________________2.	
  ________________________3.	
  _____________________	
  
	
  
Meet	
  with	
  an	
  academic	
  counselor	
  at	
  the	
  Academic	
  Resource	
  Center	
  
	
  
	
  
	
  
Signed_______________________________________________	
  Date:__________________________	
  
	
   Student	
  
	
  
Signed_______________________________________________	
  Date:	
  __________________________	
  
	
   Laura	
  Beatty,	
  Student	
  Services	
  Coordinator	
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9. Describe the unit’s placement operation for assistance in students’ searches for employment. 
List placement statistics for the three most recent years (before the self-study year) for which 
accurate information is available. 
 

The university has had no formal placement operation; however, the School of Mass 
Communication does work with its graduates informally to assist with jobs after 
graduation. The following represents the best job placement data for the school’s 
graduates. Employola, Loyola’s Career Development Center, will begin surveying 
students in 2013-2014 to examine job placement upon graduation.  This data were 
acquired through emails and phone calls by student workers in the school’s office. 
 

Employment status of 2011-2012 graduates: 

  Mass Communication Nat'l average* 
Employed full time 86% 56% 
Graduate school 4.7% 7.2% 
Not employed/Unknown 9.3%  

 
 

Employment status of 2010-2011 graduates: 

  Mass Communications Nat'l average* 
Employed full time 90.7% 53.3% 
Graduate school 9.3% 8.6% 
Not employed/Unknown 0%  

 
 

Employment status of 2009-2010 graduates: 

  Mass Communications Nat'l average* 
Employed full time 71.4% 49.8% 
Graduate school 7.1% 8.9% 
Not employed/Unknown 21.4%  

 
 

*Annual Survey of Journalism and Mass Communication Graduates 
Employment status Bachelor Degree recipients 
University of Georgia, Grady College 
 
 It is important to note the School of Mass Communication employment data are well 
above the national average.   
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10. Describe the unit’s operation, if any, for assistance to alumni in later employment searches. 
       

Loyola University’s Career Development Center assists Mass Communication alumni in    
      various ways. The center offers free services to all Loyola University alumni.  The 
 center offers one-on-one appointments (in person or over the phone) to discuss job 
 search  strategy, career transition, interview preparation/mock interview, resume/cover 
 letter development and critique, graduate and professional school search and 
 application.  Alumni also have access to all of the university’s online resources including 
 Loyola University’s online job/internship posting board, Employola which lists mostly 
 local and entry level positions and CareerShift, a national job search tool and career 
 management system. CareerShift contains job postings nationwide and appropriate for 
 individuals at all experience levels. 
 
11. Describe the unit’s process for evaluating its advising and counseling services. Include 

measurements of the accuracy of academic advising, student and faculty opinion of the 
quality of advising, or other indices of the effectiveness of advising. Discuss the results of 
these assessments. 

 
Although the university is considering a campus-wide advising evaluation, the School of 
Mass Communication has adopted the following advising evaluation to be used starting 
with the fall 2013 advising session.   
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Advising Evaluation Form: To begin Fall 2013 
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APPENDIX 6-A. STUDENT MANUAL 
 
The following is the 2013-2014 student manual given to all freshmen.   
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